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Connect Hubspot Ads with Google Ads

In your HubSpot
account, navigate

to Marketing > Ads.

Click Connect
accounts.
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Select Google Ads.

Connect Hubspot Ads with Google Ads
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Grant HubSpot access to your
Google Ads account, adding login

information. Connect accounts
and select your existing Google

Ads account. Click in on auto
tracking.

Connect Hubspot Ads with Google Ads
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Afterwards, it
should look like

this:

Connect Hubspot Ads with Google Ads
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Select a pixel.

Set up your ads ROI 

Done! ✅

Connect Hubspot Ads with Google Ads
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How to start Hubspot Ads

Marketing > Ads.
Create Ad
Campaign.
Search ad.

 Select an ad
account.

Create new Google campaign 
Enter a name.

To include an ad as part of an existing
ad campaign, click Add to existing.

 Select a campaign.
Click Next.
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Click in HubSpot
page, then select a

page.
Or manually enter

URL, then enter
your website URL.

Enter your ad's headline.
Enter a description

How to start Hubspot Ads
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Enter relevant keywords.
For each keyword, enter a

word or phrase, then select
Phrase match or Exact

match.
Click + Add Keyword to

create additional negative
keywords

Click + Add Keyword to create
additional keywords, or the delete

delete icon to delete a keyword.
Under Negative keywords - enter a
word or phrase, then select Phrase

match or Exact match.

How to start Hubspot Ads
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Search network:
your ads will appear
near Google search

results, or when
people search on
other Google sites
for your keywords.

Display network: your ads will be
shown to relevant users when they

browse certain websites, watch
YouTube videos, or use certain mobile

devices and services. 

How to start Hubspot Ads
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Audience -
Location: enter any

cities, states, or
countries.

Audience - Language: enter any
languages spoken by the users

you want to target.

To include a contact list audience or
website visitor audience, click + Add

retargeting audience (AND).

How to start Hubspot Ads
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Budget: enter the daily
amount you plan on
spending for your ad.

Bid strategy: select a bid strategy,
which Google will use to automatically
set your bids to achieve a specific goal

for your ad.

Choose your goal: Maximize clicks,
Maximize conversions or Maximize

conversion value.

Schedule: click the dropdown
menus to select the duration

of your ad.

How to start Hubspot Ads
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Set up automation.
click the Automations tab.

Add contacts to a list.
Create your own automated

follow-ups.

How to start Hubspot Ads
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Publish.
Save and Exit.

View the ad:
Marketing > Ads.

 Click Drafts.
Click campaign name

Done! ✅

How to start Hubspot Ads
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BONUS
Clever ways to use Hubspot ads

Ads Optimization Events (Facebook & Google):

What it does: Syncs your offline conversion data
(calls, deals closed) with Facebook/Google Ads.

Usage: Provides a more comprehensive view of
which online ads drive the most valuable

conversions (both online and offline). This allows
you to optimize campaigns for better results.

Ads Sequences (For Facebook):

What it does: Creates automated ad sequences
that target prospects at different stages of the

buyer's journey (awareness, consideration,
decision).

Usage: Tailors ad content to each stage,
improving lead nurturing and conversion rates.
Bonus: Integrates with workflows to automate

follow-up emails based on ad interactions.

Attribution Reporting (All ads networks):

What it does: Goes beyond clicks to show how
ads influence contacts throughout the buyer's

journey (site traffic, blog visits, purchases).

Usage: Tracks longer-term metrics to understand
the overall impact of ad campaigns on brand

awareness, lead generation, and sales.


